Job Description

Job Title:		Digital Fundraising and Marketing Manager – Community & Events
Location:	Remote - travel to London-based office, fundraising and industry events required occasionally 
Contract type:                 	Fixed Term contract – 1 year
Accountable to:             	Senior Digital Fundraising Manager – Community & Events
Salary:			£35,581.75 per annum and excellent benefits
Hours:			35 per week 
Leave:			30 days holiday per annum plus bank holidays 
 
About Shelter 

A home is a fundamental human need, as essential as education or healthcare. Yet millions of people across Britain struggle on a daily basis with homelessness, bad housing conditions, soaring rents, discrimination and the threat of eviction.  

Above all we seek a transformation in housing policy, including investment in homes people on low incomes can actually afford – an investment that has been missing for decades and from all political parties, so that now the human cost has become intolerable.

We need ambitious, best-in-class individuals who are passionate about our cause to join us at this exciting time. This is your chance to play a part in the fundamental change we are striving to achieve. 

Why join Shelter?  

We welcome anyone to apply who possess the qualities and behaviours outlined or who believes they have the propensity to learn them fast. You will be joining an inclusive and supportive team who welcome people from all backgrounds. What’s important isn’t your level of education or the opportunities you have had, it’s about you and how you seize the opportunities ahead of you. 

We are happy to talk about flexible working, personal growth, and to promote a workplace where you can be yourself and achieve success based only on your merit. We also offer the following benefits:
· Flexible working 
· 30 days paid holiday plus bank holidays 
· Competitive pension scheme 
· Salary sacrifice schemes 

Diversity Statement

At Shelter we are united by our purpose to defend the right to a safe home; our enemy is the social injustice at the core of the escalating housing emergency. We believe to win that fight; we must be representative of the people we are here to help and those who support our movement for change. In all our people decisions, we take pride in being inclusive, fair, equitable and transparent. 

We have committed to combat racism both within and outside Shelter and welcome you on our journey to becoming a truly anti-racist organisation. 

About the Income Generation directorate

Our Income Generation directorate raise the vital funds to enable us to meet our charitable purpose. The fundamental need to defend the right to a safe home has never been greater and to do this Shelter needs to raise more money. A key focus of our Income Generation strategic plan is to be raising more money through strategically aligned income generating activity and this will power Shelter’s fight against social injustice.  We will grow our supporter base and deepen their engagement to our cause, and we will create the environment that enables us to feel we’re doing our best work.

As a department:
· We harness the power of our supporters to end the housing emergency
· We are led by insight and evidence 
· We’re risk takers and learn when things go wrong 
· We match our ambition with investment 
· We’re proud of our impact

About the team  


This role sits in the Community and Events team and will work across the team, who look after a wide variety of fundraising activities which encourage supporters to raise money and provide them with excellent support to do so. 
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· Mass Participation: organise, promote to potential participants and support and steward those participants in active mass participation challenge events - both challenge events organised by third parties (e.g. London Marathon) and bespoke Shelter events and do it yourself mass fundraising products that we develop in-house (e.g. Walk for Home). 

· Digital Fundraising and Marketing: provide digital fundraising and marketing support across the Community and Events team. 

· Community Fundraising: recruit and provide local support to fundraisers who organise their own activities and events, from a wide range of organisations, companies, educational establishments, groups and individuals. 

· Supporter Experience: provide support to all fundraisers across Community and Events activity to ensure they receive the best experience possible with Shelter. 

The Community and Events team sits within the wider Income Generation directorate which focuses on a wide variety of other types of fundraising. 

The team is welcoming, supportive and keen to meet you! We work hard but try to have a lot of fun as well. Your line manager and colleagues will be there to support you and encourage your personal development. We passionately believe in developing our people – via our internal Learning and Development programme as well as external opportunities. There is room to progress within the Community and Events team and the wider organisation. 


About the role

Line managed by the Senior Digital Fundraising and Marketing Manager, you will also work closely with Community & Events team members, as well as colleagues across the organisation - including Digital, Marketing, CRM and Income Generation Digital Leads – to ensure the Community & Events digital strategy is implemented effectively.

This is a great opportunity to join a dynamic team, for someone who is looking to take their digital skills to the next level, implementing strategic plans and working with the Senior Digital Fundraising and Marketing Manager to improve performance. 

Role specific responsibilities
 
· Programme development and delivery: Working with the Senior Digital Fundraising and Marketing Manager, Community & Events project owners, and stakeholders across the organisation, you will input into the development of and deliver the Community and Events digital supporter acquisition and retention strategies, aiming to meet supporter and financial targets.

This delivery will focus on:
· Marketing Community and Events products and platforms to acquire new supporters and bring lapsed or current supporters back to Shelter, ensuring budgets are optimised.

· Effective supporter retention plan implementation, building strong supporter relationships and longer-term commitment to Shelter, through the development of inspiring digital campaigns to create accurate, consistent and engaging experiences at every supporter touchpoint. 

· Digital communications: Advise the Community and Events team on digital communications with supporters, including digital retention communications such as emails and social media communities, looking to ensure engagement levels meet targets.

· Delivery of team activity and campaigns: Input into planning and managing the delivery of end to end campaigns and be responsible for delivering against the Community and Events strategy. 

· Matrix team working: As a matrix team colleague - collaborate, influence and deliver across multiple stakeholders and campaigns, recognising your own and others success by delivering results. You’ll role model the Shelter behaviours, trusting others and recognising their contributions as well as your own. 

Prioritise wellbeing for yourself and others, creating safe spaces for everyone to be themselves. You will be part of a positive team culture by providing constructive feedback to team members, celebrating team successes and to learn from any failures, and modelling behaviours of positivity, pro-activity and accountability and encouraging this in all team members.

· Insight led innovation: Undertaking Community and Events digital specific research, to help inform digital longer-term strategies and more immediate planning and innovation. Actively champion audience-led insight, working closely with our Data and Insight team and sharing findings with the wider team.

· Budgets: In delivering digital strategies, working with the support of the Senior Digital Fundraising and Marketing Manager to understand and implement projects within budget.

· Community & Events product delivery and reporting: You will implement Community & Events digital needs across the portfolio, including building adverts on social media platforms, as well as ongoing reporting on performance of digital marketing channels and working with the Senior Digital Fundraising and Marketing Manager to provide and implement recommendations to improve results.

· Cross-organisational working: Embracing a culture of cross-team working - build effective relationships with key internal teams including Shelter’s Marketing team, Digital web team, Fundraising Digital experts and Creative team, to ensure the successful implementation of digital strategies. You will also collaborate with Community and Events project owners when implementing strategies, as well as being a key point of contact for business enabling teams such as CRM (Adobe email) and the Data and Insight team (MS Dynamics). Working closely with the Digital team to keep Community and Events Shelter webpages up to date and meeting supporter needs.

· External stakeholder management:  Managing and maximising relationships with digital providers and building new relationships.

· Knowledge and skills sharing: Working with the Senior Digital Fundraising and Marketing Manager to upskill the Community & Events team in digital expertise and translating digital data and insight clearly and constructively to ensure insights are acted upon. 

· Governance: Ensuring all digital activity complies with relevant legislation and guidelines, such as GDPR and Fundraising Regulator Code of Fundraising Practice.

· Event attendance: Event attendance may include occasional evening and weekend work for which time off in lieu will be given.  

About you

· Essential digital expertise: You have experience working in a fundraising and / or a marketing environment with a solid grasp of implementation of digital marketing and performance analysis, utilising a range of digital tools (primarily: Meta Business Suite, Google Ads, Canva, and Google Analytics).

· Marketing knowledge: You will have a strong understanding of best practice in marketing communications as we test new channels and approaches for marketing Community & Events products. You will have experience in implementing digital marketing strategies and spotting and recommending opportunities for improvement, including the launch of new channels or the implementation of new third-party tools. You will be comfortable setting meaningful KPIs and reporting against them.

· Effective communicator: An expert in communicating digitally, you are audience led and supporter / customer centric and will be dedicated to providing the best experience to Shelter supporters to reach acquisition and financial targets.

· Project and process management: You will have strong project and campaign management skills, with an ability to manage multiple projects at once. Working with technical teams, you also feel confident in inputting into complex and new data processes. 

· Innovative: You thrive on keeping ahead of emerging trends and horizon scanning. You have experience in testing and optimising campaigns and aren’t afraid to share failures and successes, and quickly recommend findings.
 
· Working collaboratively and across teams: You’re comfortable inputting into matrix teams to identify and achieve shared objectives. You will enjoy and be able to build long lasting positive relationships and networks and have experience in successfully collaborating with and influencing internal and external stakeholders, with an ability to be diplomatic and assertive, utilising negation skills to ensure business needs are met.

· Results-driven: You are results-driven with a keen interest in the Community and Events fundraising market. You can take complex data and present it in an engaging way to a non-technical audience, with clear conclusions and recommendations for action.  You are excited by the prospect of working in an innovative team to improve Shelter’s Community and Events fundraising offerings. 

· Prioritise diversity and inclusion: You will be excited to role model prioritising diversity and inclusion through personal learning and encouraging a more open and inclusive mindset in others.

· Flexible and adaptable: As we strive to pivot our activities as and when required, you enjoy working in a fast-paced and agile way, translating and acting on learnings throughout product development and delivery.




Required behaviours

The Shelter Behaviours demonstrate the attitudes and approaches we take to our work; from how we do things, how we treat each other and expect to be treated both internally and externally.  They help us to have the culture we need to deliver our ambitious strategy.  
At Shelter we have 5 overall behaviours, that are each made up of 3 descriptors, these are outlined below.
We work together to achieve our shared purpose  
· by actively collaborating and putting trust in the people we work with
· by recognising the contribution of others
· by carefully considering the “how” when taking on new projects and initiatives

We prioritise diversity and have an inclusive and open mindset  
· by not tolerating and actively tackling racism and any other forms of hate and discrimination
· by creating safe spaces for people to be their authentic self, challenge each other and learn
· by being compassionate towards the people we work with and prioritising each other’s wellbeing 

We enable decision making
· by giving people the tools, they need to make well informed decisions
· by being accountable for the decisions we make
· by delegating authority to those closest to the work

We create change and align behind our strategy
· by participating in change initiatives that deliver our strategy
· by supporting tough strategic choices
· by saying no to work that does not serve our purpose

We are open to risk and learning from our experiences
· by learning from our failures and successes
· by being reflective and giving and receiving feedback
· by being proactive and taking initiative

Other information
· All staff should adhere to Shelter's Equality Policy and will be expected to play a key role in its successful implementation.
· This post is not exempt from the Rehabilitation of Offenders Act.

Please note
This job description cannot cover every issue or task that may arise within the post at various times and the post-holder will be expected to carry out other duties from time to time which are broadly consistent with those in this document. This job description does not form part of the contract of employment.
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